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Nearly Two-Thirds of Americans Can’'t Name a Famoud-emale Scientist
According to National Survey by L'Oréal USA

Americans Believe Underrepresentation of Women in Science Could Hinder Economic Growth

New York — May 7, 2009 — A new national survey coissioned by L'Oréal USA confirms an
alarming issue plaguing our nation’s scientific coumity — the scarcity of female scientists and latk
awareness of their contributions. According togheveyWomen, Science and SQuccess: The New Face
of Innovation, 65 percent of American adults cannot name aaifaghous female scientist, and 74
percent of Americans believe that women are ungegsented in science-related fields.

As our nation focuses on critical economic recowfgrts, the survey finds that Americans are
concerned about the potential economic impacteitiderrepresentation of women in science, and
believe that more should be done to encourage wampuarsue science-related careers.

L’Oréal USA commissioned Opinion Research to cohduelephone survey of 1,000 Americans in
April 2009 as part of the company’s commitmentdise awareness of women’s contributions to the
science field and the need to encourage more waongarsue science-related careers.

Approximately half (48 percent) of Americans sag thS. lags behind other countries in terms of
investing in scientific research, development aisdalery. Americans overwhelmingly believe science
has a significant impact on innovation, econommagh and job creation. Nearly nine out of 10
Americans agree that:
» Scientific research, development and discovery teadnovation and inventions that contribute
to the growth of the U.S. economy (87 percent)
» If the U.S. invests more resources in scientifgesrch, development and discovery, it will
generate job growth (88 percent)

The survey revealed that Americans see women'sjgation as key to the country’s advancements in
these areas. Nearly all Americans (97 percenig@wx@lwomen are capable of making significant
contributions to scientific research, developmert discovery. More than eight out of 10 (87 petcen
survey respondents say more women are needeckimcseielated fields to ensure scientific and
technological progress. Likewise, they see a daimgeot investing more resources to encourage more



women to get involved in science: 59 percent belignat an underrepresentation of women in science-
related fields could hinder U.S. advancementsiense and economic growth.

To help solve the issue, Americans are lookingotparations and the government to play a leadership
role. More than seven out of 10 Americans say:

* The U.S. Government should invest additional resegito ensure more women are encouraged
to pursue science-related careers (71 percenpprations should invest additional finances and
resources to ensure that more women are encouragenisue science-related careers (76
percent)

“For society to meet the scientific challengeshaf 21st century, we need to do more to fully endgage
contributions of all citizens, particularly women,science-related fields,” said Laurent Attal, Stdent
and CEO L’Oréal USA. “We need our best and bright@ads advancing research, making discoveries
and helping to stimulate the economy. Women gri@@al part of that progress.”

For the sixth consecutive year, L’Oréal USA will dgarding fellowship grants to five women
postdoctoral researchers as part oFits Women in Science program. This national award program
recognizes, rewards and supports U.S.-based fessdarchers who are beginning careers in life and
physical/material sciences, mathematics, engingenid computer science.

The L'Oréal USA Fellowshipsor Women in Science is a national extension of the international
L'Oréal - UNESCO For Women in Science program —clbkannually awards $100,000 each to five
leading women career scientists — from Europe,-Rsiafic, North America, South America, Africa
and the Arab States.

For more information, please visit www.lorealusandmrwomeninscience or the L'Oreal for Women in
Science Facebook page.
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